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MARKETING YOUR SQUADRON
1.
Make a list of your community leaders.

2.
Prepare a presentation package including:


a.
CAP Recruiting Brochure


b.
A talking paper on CAP and your squadron


c.
Pictures, videos and information about squadron members and activities


d.
Include contact names and numbers


e.
Maintain a history of your unit’s accomplishments for display

3.
Call everyone on your list and set up an appointment to see them to tell them about the Civil Air Patrol.  Ask


each of them if they know anyone else who may be interested.  Word of mouth is everything.

4.
A sample conversation:


“Good Morning”, my name is Ben Jones.  I’m with the Civil Air Patrol, a volunteer Auxiliary of the United States 


Air Force.  I’d like to make an appointment to meet with you and tell you about the program.  Are you free next 


Tuesday at 3 p.m.?

5.
When you meet, be on time and be prepared.  Bring a package you can leave for later reading and reference.

6.
Invite community leaders to meetings.  Let them give a presentation.  Give them a certificate for attending.

7. Ask the Mayor, Senator, Governor to present your squadron’s awards at Commission Meetings, etc., with your 

Group/Wing Commander.

8.
Offer the support and help of your members.  Even if they may not have a project right away, they’ll remember 

you when they do.  Don’t ask for anything until you have built the relationship - then you might be approached for what can be done to help you before you have to ask.

9.
Offer to speak at Rotary, Kiwanis, Lions Club, Jaycees, Chamber of Commerce, etc.  They are always looking 


for speakers and their members are a good circle of influence.

10.
Read up about events, then call organizers to see how your squadron can help.  Once your community can 


count on your squadron to assist routinely at community service activities they will remember you when the fund 


raisers present themselves.

12. If you can be flexible and there for your community when they need you, they will remember - and they will be

 there for you and your squadron.  It works.
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